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Before You Write: Content Strategy
BIG
GOAL

Support a Big Goal
Each page should support one of
the company’s big organizational
goals.

TARGET
AUDIENCE

USER
JOURNEY
STAGE

AUDIENCE
BENEFITS

FOCUS
KEYWORD

Know The Target Audience

Pick a User Journey Stage

Identify Audience Benefits

Choose a Focus Keyword

Each page should focus one
target audience segment / one
target user persona.

For the chosen target audience,
each page should focus on a
single idea, question or problem
that person may face at a specific
stage in their user journey:
Stages of the User Journey
* Awareness
* Consideration
* Conversion
* Advocacy

For the chosen target audience,
at the chosen stage in their user
journey, the page should
communicate specific benefits
that are relevant to that audience
at that user journey stage.
The goal is to make the content
uniquely valuable to that person.

Focus the article around a key
word or phrase that your target
audience will be searching for at
this particular user journey stage.
This is matching the keyword
with searcher intent.
For keyword research, try:
* Monthly searches (Google)
* Keyword Difficulty (Moz)

The Well-Crafted Web Page
by Map & Fire
Outline First, Then Write
Write the main benefit you want
your audience to take away from
the content in a single sentence.

Length

Key Word / Phrase

Aim for 1500+ words for a search
engine optimized article or post.
Standard web pages may be
shorter, in the 400-800 range.

Each page should focus on a
single key word or key phrase.

METADATA

Outline the rest of the article
below that, focusing on the
sections and sub-headings.
Then fill in the blanks with short
paragraphs.
Finally, fix grammar and typos,
check for tone, and make sure
your personality comes through.

It should also be highlighted with
bolding, italics, larger text sizes,
etc. where appropriate.

Write for One Ideal Reader
Write like you are talking to one
single person from your target
audience. Imagine you are writing
an email to a friend whose tastes
and needs you understand.

Meta Title / HTML Title

A conversational tone will come
across as more authentic and will
help differentiate your content
from that of competitors.

PRIMARY IMAGE

Attention Grabbing Title
The goal of your headline is to
grab attention.

Connect Emotionally
Your opening should connect
with the reader on an emotional
level.
When people get emotional, they
pay attention. They’re also more
likely to take action after being
put into an emotional state.

It should appear in prominent
positions in the headline,
subheadlines, and at least a
couple of times in the content.

The article’s HTML title should
definitely contain the key word or
phrase, and it should come near
the beginning of the title if
possible.

TITLE / HEADLINE

Headline Writing Strategies:
* Useful to reader
* Convey sense or Urgency
* Share a benefit that is Unique
* Do this in an Ultra Specific Way

OPENING

Maximum 155 characters.

URL
The Page’s URL should be
descriptive and make the page’s
topic obvious.
Include the key phrase if possible,
but keep the URL short.

Meta Keywords - Avoid
Avoid using the “meta keywords”
html tag, as it does not help SEO
and may actually be seen as spam.

It should be interesting on its
own, and enhance the post.

Filling out this tag can also give
you competitors a clear look at
the key words and phrases you
are targeting.

Image Alt Tags

If people read your first few
sentences, they are more likely to
read your entire article.

The meta description should
inspire interest / curiosity and
prompt users to click through
from Search Engine Results Pages
and Social Media.

Always include at least one
image, and/or piece of
multimedia if available.

Unique, non-stock images are
best. Create your own, use
Creative Commons, or a free
photo site like Unsplash.com.

A Compelling Opening

Single sentence summary, using
the keyword or keyphrase, along
with secondary or related
keywords if possible.

Maximum length: 55 Characters.

Images & Multimedia

Your headline gets read more
than anything else on your
website. Grab people’s attention
and make them feel compelled to
keep reading.

Meta Description

Images on the page employ
descriptive, keyword rich alt
attributes.

To be very clear, by “meta
keywords tag” we explictly mean
to avoid using the <meta
name=“keywords”
content=“XYZ”> tag in your
website’s header.
You still need to use keywords in
your URL, HTML title, meta
description, and throughout your
content as described here.

The point of your opening is to
get people started reading your
article as quickly and easily as
possible.

Beautiful Typography
Engaging Subheadings
Entice people to continue down
the page by making your
subheadings emotionally
engaging: promise a benefit,
arouse curiosity, and let your
reader know what’s in it for them.

Practial Information Sticks
Give people practical, easy to
implement advice.
Get people results, and they’ll
remember you forever. Also,
practically useful content is more
viral than other types of content.

Skim-Friendly Formatting

SUB-HEAD

Use short paragraphs, between
1-4 lines on average.
Include headers, sub-headers,
bullets and bolding, especially on
key words and phrases.

Layout & Hierarchy

Link Liberally
Link to external content, such as
relevant articles and websites.
You can also link to other pages
on your own site, such as service
pages or blog posts.

Body copy should have a large,
legible font with plenty of
padding and breathing room.

CONTENT

SECONDARY
IMAGE
(OPTIONAL)

Content pages should have clear,
simple layouts that put the
content front and center.
The layout should make scanning
easy, and the most important
content elements should be
obvious at a glance.
Any on-page navigation should
be simple and clear.

Cite Sources
Reference Other People
Quote or refer to an expert in
your field, preferably someone
with a social following, or
something famous that can help
build your authority by
association.

SUB-HEAD

Cite sources for any studies, data,
scholarly articles or other
materials you use to write your
content.

Related Words/Phrases
The content includes words and
phrases that are meaningfully
related to the primary key word
or phrase.

Include a Soundbite
Consider including a tweetable
quote from the article.

CONTENT

Why? Who do people quote?
People quote authorities.
Enticing people to quote you
positions you as an authority.

Anchor Text
Anchor links pointing to and from
the page should include
descriptive text.

Plus, if someone does tweet your
quote, you may get more social
media traffic as a result.

Call to Action

Social Sharing Buttons

Close out your article with
another call to action. Examples
include “Buy Now” “Contact”,
“Share”, or “Subscribe”.

CALL TO ACTION

Include Like, Tweet, Share
buttons to make it easy for
visitors to share your content on
their favorite social networks.

The key is to get some sort of
further engagement with the
reader beyond this one article.

AUTHOR INFO

Reinforce Your Authority
Include a short bio showing how
your expertise is relevant to this
topic, along with links to Twitter,
LinkedIn, etc.

Keep Them Engaged

RELATED CONTENT

Direct your readers to other
relevant material, either on your
own website or elsewhere.

Rich Snippets
If appropriate, include markup
for Google’s Rich Snippets.

COMMENTS
(OPTIONAL)

Start Discussions
Encourage your readers to
interact with you (and each
other) by leaving comments on
your post.

Schema.org Markup
If appropriate, include microdata
markup for certain types of
content using the conventions
from schema.org.

Key References
A Visual Guide to Keyword Targeting and On-Page SEO
https://moz.com/blog/visual-guide-to-keyword-targeting-onpage-optimization
On Page SEO: Anatomy of a Perfectly Optimized Page (2016 Update)
https://www.quicksprout.com/2014/11/21/how-to-structure-a-perfect-seo-optimized-page/
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How to Write the Perfect Blog Post
http://socialtriggers.com/perfect-blog-post/

Social Media Tags
Where appropriate, include
social markup tags like Facebook
Open Graph or Twitter Cards.

